
COVID-19 VACCINATION

PRESENTED BY
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• Full launch of 3 Million Reasons 
outreach at beginning of April

• Complementary messaging via 
traditional media, earned 
media, social media efforts



• Current paid efforts include: 
• Targeted digital display 

• Digital video ads

• Cable TV ads   

• Broadcast TV ads 

• Streaming TV ads

• Radio ads 

• Digital billboards 

• Static billboards

• Rural print ads 

• Paid search 

• Bus shelters and interior cards 



• Additional efforts: 
• Earned media 

• Clinic promotional materials 

• Campaign swag for outreach 

• Vaccine one-sheets for education 

• Twenty-two 3 Million Reasons videos produced

• Organic social media: Twitter, Facebook, LinkedIn, Instagram 

• Collaboration with tribal outreach efforts 

• MVU promotion and support 

• Reno Aces and Las Vegas Aviators sponsorships secured 

• Immunize Nevada (with the Nevada Vaccine Equity Collaborative) has coordinated 27 vaccine clinics 
since April 1

• 20,000 clinic promotion door hangers were ordered and are being delivered to partners



• Additional efforts: 
• Live chat was launched on the website 

• 5,735 total chats since April 23 launch 

• 12+ EUA 
• New website content – FAQ and blog 

• Digital ads 

• Billboards 

• Parents one-sheet 

• Social ads

• Second dose social ads









• Vaccines available for 
everyone 18+

• Expert answers

• MVUs in rural Nevada

• Reconnecting with friends & 
family

• Health equity – minority 
outreach

https://www.ktvn.com/clip/15212615/more-ways-to-get-vaccinated-for-covid19
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• TV 
• Cox Cable in Clark County 

• Spectrum – Washoe County and rural 

• Total Spots – 8,379

• Impressions – 1,690,332

• OTT Streaming 

• English 

• 731,273 Impressions

• 97.79% completion rate 

• Nevada Broadcasters (March 1-30)

• 150 Total spots 

• Radio 
• 1,188 total spots 

• Digital 
• Search

• 96,904 Impressions

• 16.12% CTR

• 15,621 clicks 

• Total Display 

• 3,946,233 Impressions

• 50,966 Ad interactions

• Online Video 

• 665,965 Impressions 



• JAC Bus Carson 
• 8 total ads 

• 16,666 ridership

• Reno/Rural Static outdoor 
• 5 Billboards 

• 1,116,760 Impressions

• Reno Digital Outdoor 
• 3 boards

• 4,269,762 Impressions

• Las Vegas Digital Outdoor 
• 11 boards 

• 291,740 Plays

• Rural Print 
• Elko Daily Free Press | Circulation - 3,200

• 5 ads

• Record Courier | Circulation - 9,000

• 5 ads

• Lahontan Valley News | Circulation 3,000

• 4 ads 

• Humboldt Sun | Circulation 7,000

• 4 ads 

• Battle Mountain Bugle | Circulation 2,800

• 4 ads

• Lovelock Review | Circulation 2,800

• 4 ads

• Nevada Appeal Rural Print | Circulation 13,500

• 4 ads

• Pahrump Valley Times | Circulation 15,000

• 5 ads



• Twitter
• 179,573 impressions

• 2,403 engagements

• 2,534 followers

• 59 published posts

• Facebook 
• 109,800 impressions

• 2,573 engagements

• 6,4294 followers

• 63 published posts

• NVCovidFighter.org
• 1.13 million pageviews

• 52,465 website entrances

• Instagram
• 16,183 impressions

• 898 engagements

• 1,956 followers

• 32 published posts 

• LinkedIn
• 1,653 impressions

• 70 engagements

• 364 followers

• 36 published posts



• Tele Town Halls

• Identifying target audiences and panel presenters to host virtual town halls statewide 

• Sponsorships/Tabling Opportunities 

• Pharmacy bag promotions 

• Outbound calls 

• Second dose reminder letter

• Reviewing April’s complete metrics and making adjustments to optimize 
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